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Tipping poi Nt around 52 percent of organizations are
confident that cloud apps are as

What |S happeﬂlﬂg cloud adoption secure as premises-based apps, up
N the market

from 40 percent a year ago.

T By 2017, 50% of all IT spending will
BUdget deCI$IQﬂ be outside of IT and the CIO's
making is shifting from | control (Gartner)

IT to LoB

With finite resources, 40% of a worker's productive time

productiv]ty is critical (S lost when switching tasks. This
for businesses to scale costs the global economy $450B
per year.
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| Technology innovation | 40 percent of today's F500

is increasing the speed | companies on the S&P 500 will no
of business | longer exist in 10 years.
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Microsott Dynamics 365

End-to-end intelligent business applications in the cloud

Start with what Productivity where Intelligence Ready for
you need you need it built-in growth
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Start with the right fit Empower employees Guide employees to Stay nimble & adapt in

for your business & with productivity optimal outcomes with  real-time with flexible,
grow at your own tools surfaced in intelligence embedded  extensible applications
pace in the cloud context of processes In processes & platform




nly Microsoft has all the pieces to deliver an

telligent business cloud

Microsoft AppSource

Office 365 Power B Dynamics 365 Third Party
Business

Applications

Sales Customer Service
Cortana

Intelligence Project Service

Field Service Automation

Azure loT Marketing Operations

Application Platform (PowerApps, Power Bl Embedded, Flow) & Common Data Model
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Choice

Business edition

Enterprise edition

. Dynamics 365 - Licensing

Flexible

« Designed to support real world

rO | e S Financials Sales
« Customers can license by j'

application or enable users to

o o Marketing Customer
consume whatever functionality Service
they need — from across our

business applications portfolio

Inclusive
Designed to support every employee

Highly Specialized
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Employees Employees licensed
licensed by by Plan
Application

General

Team
Members

Simple
« Easy to understand

» Designed to reduce time spent on licensing
discussions

« Make transparency a competitive
differentiator



Microsoft Dynamics 365
Packaging




Two Dynamics 365 Editions

T

* Optimized for 10-250 * Optimized for 250+
Employees Employees

« Comprises Project ‘Madeira’ & « Comprises AX & CRM
Future Sales & Marketing « Dual Use
Solutions

 Min 20 seats on select offers
 Cloud Only

« Max 300 seats



Current Skus Mapped To Dynamics 365

CURRENT CRM
COMPONENTS CURRENT

‘AXT7’
I
SALES FIELD CUSTOMER
SERVICE SERVICE

|
PROJECT MARKETING § OPERATIONS
SERVICE
AUTOMATION




Microsott Dynamics 365

Liberating customers from traditional Business Apps Licensing

"light users” "full users”

&
<
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Team Members Apps Plans

Operations BESELES Sales

-
Field Customer )
Service Service Field Customer
Service Service
Light Use, Knowledge Sharing &
Amlex2eieicre EUEiEss il eomes App Specific Extensibility, Workflow, Full Extensibility, Workflow, &

& Embedded Business Intelligence Embedded Business Intelligence

Operations




Dynamics 365 Packaging

DYNAMICS 365, ENTERPRISE EDITION (PLAN 2)

DYNAMICS 365, ENTERPRISE EDITION (PLAN 1)

SALES FIELD
SERVICE
DYNAMICS 365 FOR TEAM MEMBERS, ENTERPRISE EDITION

CUSTOMER PROJECT MARKETING OPERATIONS

SERVICE SERVICE
AUTOMATION




Team Members Extends Access To Light Users

[ READ DATA FROM ALL DYNAMICS 365 APPLICATIONS
f

f { { { { {

DYNAMICS 365 FOR TEAM MEMBERS, ENTERPRISE EDITION

SIMPLE & INCLUSIVE: One SKU covers ALL light use, and knowledge sharing use rights
SHARE INSIGHTS: Common collaboration tools, business intelligence, and limited PowerApps and Flow
LOWER TCO: Lower per seat price at higher user counts

INCLUDED IN ALL APPLICATIONS & PLANS




Knowledge Management

Types of Coffee 1.0 @ () (©) ReATE NEWMAKR VERSION | CHEATE NEW MAYR VRSN | 46980V Team Members, Enterprise

0 I T ST T edition gives a user the right
i — ~  to author, review, update,

Types of Coffee

i L]
Keywords @ u b I I S h
Breve, arabica, cup caramelization

Introduction, types, breeds, bean types, origin, Arabica, Canephora, inventory, stock ~
S &  affogato instant affogato. Black
Description carajillo, coffee bar crema, carajillo,
A simple introduction to the types of coffee we offer here at Fourth Coffee. This includes a general overview medium single origin as at doppio
of different beans, as well as an in-depth explanation of what we offer both in-store and online. Bar, variety, eu, breve robusta strong
shop white lungo
Content Expand Content ¢ ted by f 1 9o O OO 0
Coffee is a magical thing. Pruned short in cultivation, but capable of growing more than 30 feet high, a coffee Q - . N O Ad d It I O n a I LI C e n S e S
tree is covered with dark-green, waxy leaves growing opposite each other in pairs, Coffee cherries grow along Made the changes, added in something
. > > else 100 regarding the new coffee we got
the tree's branches. It takes nearly a year for a cherry to mature after the flowering of the fragrant, white in. )
blossoms. Because it grows in a continuous cycle, it is not unusual to see flowers, green fruit and ripe fruit Re u I red
simultaneously on a single tree. The trees can live as long as 20 - 30 years and are capable of growing in a

wide range of climates, as long as there is no harsh fluctuation in temperature. Optimally, they prefer a rich
soil and mild temperatures, with frequent rain and shaded sun. g AT VD v cresitied
Coffea arabica -- C. arabica i
Varieties: Bourbon, Typica, Caturra, Mundo Novo, Tico, San Ramon, Jamaican Blue Mountain

Coffea arabica is descended from the original coffee trees discovered in Ethiopia. These trees produce a fine,

mild, aromatic coffee and represent approximately 70 percent of the world's coffee production. On the world

market, arabica coffees bring the highest prices. The better arabicas are high grown coffees -- generally

grown between 2,000 to 6,000 feet above sea level -- though optimal altitude varies with proximity to the

equator. The important factor is that temperatures must remain mild, neither too hot nor too cold, ideally

between 59 - 75 degrees, with about 60 inches of rainfall a year. The trees are hearty but a heavy frost will kill

them, Arabica trees are costly to cultivate because the terrain tends to be steep and access difficult. Also,




Apps & Plans For Full Users

DYNAMICS 365, ENTERPRISE EDITION (PLAN 2)

DYNAMICS 365, ENTERPRISE EDITION (PLAN 1)

SALES FIELD CUSTOMER PROJECT MARKETING g OPERATIONS
SERVICE SERVICE SERVICE
AUTOMATION
J

NEW APPS CURRENT CRM COMPONENTS
CURRENT
CRM + NEW PLAN 1 + ICURIIRENT
APPS OPERATIONS AX7

= INCREASE INSIGHTS: Embedded business intelligence with PowerBI
= EXTENSIBILITY: Microsoft PowerApps and Flow for in-application data only
= NO DOUBLE LICENSING: Included Team Members use rights give read rights to all other apps




Why Plans Over Apps?

DYNAMICS 365, ENTERPRISE EDITION (PLAN 1)

DYNAMICS 365, ENTERPRISE EDITION (PLAN 2)

SALES FIELD CUSTOMER PROJECT MARKETING g OPERATIONS
SERVICE SERVICE SERVICE
AUTOMATION

3 reasons to choose plans over apps
1. Require flexibility to work in more than one app

[\

2. Leverage full extensibility of PowerApps and Flow
3. Economically more favorable due to tiered pricing




Business Edition For SMBs

| DYNAMICS 365, BUSINESS EDITION (FUTURE PLAN) |
T TS oo oSS oooooooooooooooooooo- |
POWERAPPS FLOW FINANCIALS | SALES 'l MARKETING |

| ¥ |

L e e e e e e e e - B J

DYNAMICS 365 FOR TEAM MEMBERS, BUSINESS EDITION

Fall 2016 Future

Dynamics 365 for Financials (‘Madeira’) Dynamics 365 for Sales
Dynamics 365 for Team Members, Business edition Dynamics 365 for Marketing
Dynamics 365, Business edition plan



Discounted Pricing To Customers Who Purchase
More Seats Of Select Offers

All 15 @ Renewal

v" Available on Plan 1, Team Members, Enterprise
edition, and (Future) Business Plan

v" Tier qualification for new seat purchased based
on total number of qualifying seats at end of
the purchase

v" Previously purchased seats remain at their
price point until renewal

v" In addition to programmatic discounts



Mix And Match Plans And Apps

Mix and Match -ach user may be licensed only for

$ the functionality they need, across
Plans, Apps, and Team Members

QQ QR Q2229 AN

PLAN 2* PLAN 1* SALES* OPERATIONS* TEAM MEMBERS
CONTOSO EMPLOYEE BASE

*Includes Team Members functionality



Channels For Dynamics 365

---------------------------------------- Enterprise edition--------------eemeem e Business edition

CUSTOMER
OPERATIONS | ENGAGEMENT APPS PLAN 2 ARG
& TEAM MEMBERS
| — | . | 4 Y

PLAN 1
=g

v e . ¢ M
- N\
o

Cloud Solution
Provider

Web Direct (MOSP)



How Does CRMOL Map To Dynamics 3657

CURRENT CRMOL APPLICATIONS ENTERPRISE PLAN
.
< —
Sales
E—
Essentlal Team I\/Iembers

Field Service Add-on — Field Service —)
Proj Service Add-on [ 2 —



How Does AX/" Map To Dynamics 3657

APPLICATIONS ENTERPRISE PLAN

CURRENT AX7

T — B — I

T
. —

BT — BTN




What Are The Existing Customer Options?

MOVE TO

STAY ON SUBSCRIPTION STAY WITH PERPETUAL PERPETUAL + CLOUD ADD-ON SUBSCRIPTION ONLY

Keep paying SA or Stop paying SA or
Enhancement Enhancement
+ cloud add-on SKU + From SA SKU

Transition options to new Keep paying SA or
SKUs Enhancement

Renewal Renewal Act anytime Anniversary or renewal




Microsoft Dynamics CRM Spring 2016 Wave



Themes tfor Dynamics CRM Spring 2016 Wave

%

TRANSFORMATIVE
SERVICE

With Field & Project Service:

Schedule, manage and deliver
on-site service.

Field and Project Service
capabilities managed in CRM.

Optimized, skill-based resourcing
for complex, multi-day projects.

Schedule resources across field
service and project-oriented
customer engagements.

COMMUNITY
ENGAGEMENT

Through portal solutions:

Engage with customers, partners
and employees.

Integrated CRM experience to
manage portal content and design.

Self-service capabilities for
streamlined engagement processes

Responsive design optimized for
mobile, tablet and desktop.

INTELLIGENCE

With Learning Path, ML & PowerBI:

Learning Path- Personalized,
interactive guided tasks and sidebars
based on context and role.

Adaptive learning for intentions
and custom tags in social posts.

Automated triage of social posts.

Power Bl - enhancements for Sales
Manager dashboard, introduce
Customer Service dashboard




What's new in Sales

Partner portal

Enable partners to build business for shared success with lead
distribution, deal registration, account management, and
opportunity management.

Rich contextual help

With Learning Path, increase sales user adoption and productivity
with rich, context-sensitive guidance for onboarding, what's new,
and frequent tasks such as lead management embedded directly in
the web and mobile apps.

Predictive intelligence

Sell smarter with cross-sell recommendations* from Cortana
Intelligence.

Mobile apps

With Company News Timeline*, stay informed about compelling
events for accounts, contacts, opportunities, and leads while on the

go.

* Preview

el —2|.:.*' iy
|—:||',_a. sales p 0]

We've put together some training
to help you get started.

= et oriented

Take a tour in mobile

Want 3 different dashboard?

Mobile tips and tricks

= Watch a how-to video

I']Fr'_.' it mow!

hake a contact tile bigger to show email and
phone icons.

Press and hold, then tap Larger.

Northwind Traders

= Account

Active News

New Offerings |
Today

n Morthwind Traders unveils new produ...

Mew Offerings — Digital Trends — 5 m

Morthwind Traders comes to APAC in...

Mew Offerings — Daily News and Ana..,
Morthwind Traders Features New Tec...
New Offerings — The News — 2h

New Offerings — Tech News —4h

Morthwind Traders increases sales in.,
Mew Offerings — Digital Trends — Sh

7 Mor

i

n Morthwind Traders first to showcase...

Tap to call or email

Work with customer records

Swipe left and right to s2e lists of your
opportunitias and leads.

You'll alzo find charts and visualks to help you
track prograss.




What's new in service

Field service

Maximize effectiveness and customer satisfaction in the
field with enhanced scheduling capabilities.

Project service

Control costs and optimize resources with end-to-end

support for complex, multi-day professional engagements.

Portal

Empower the 84% majority who prefer to find answers on
their own through self-service and community options.

Automated social triage

Automatically detect intention in social posts and route as
cases into CRM.

Learning path

Accelerate new agent onboarding and socialize new
release functionality.

[P ——

4 - Chic CRM
»IQ\ Consulting

uuuuuuuuuuuuuuu

MY TIME

11/29/2015-12/5/2015

Monday, November 30, 2015

Tuesday, December 1, 2015

# webApp development

Wednesday, December 2, 2015

B Contoso Helpdesk Management

Contoso Sales Management

Thursday, December 3, 2015

B Alpine CRM Project

@ Chic CRM Project

Friday, December 4, 2015

Submitted

Employee Support Center

© I - K




What's new in field service

Characteristics & proficiency ratings

Proficiency and competency levels can be defined and set as requirements
in any given work order, ensuring the right tech is scheduled for a particular job.

Detached schedule support

Creates the ability to support time allocation outside of a work order
such as lunch or supply provisioning, eliminating empty work orders.

Shared resources across field & project service

Field and Project services share a resource pool, where the time scheduled
for shared resources will be surfaced in each application for visibility.

Out-of-the-box business process

Tight integration and alignment between CRM incident management and
work orders means there is a visual workflow, from case creation
to completion of the work order.

Mobile enhancements

Drip scheduling enhances and declutters the user experience by
displaying fewer upcoming work orders.

FieldOne Sky & »

EEDE noe{@
iPad =

™ FieldOne Sk... O

PR 0. 2

A FieldOne Sky Mobile

QO BEL T g ol 12:32PM

< Ccustomer Equipment

—.  Accounts
- Default v

20 20 Printing Inc
221W Heron 5t

AA erican Travel Inc
ah

Model Number  IRCSPOS6C 2
A Games Zone - Kevin Hobbs

i Serial Number 05152346284

0 Prospect Ave #512
hedules A K Construction Co
202 E. Wishkah St

tPredvets/s Bl Equipment Photo

Manufacturer Clic|

o

Year Mfg None

Date Installed 2/5/2014




hat's new in project service

Microsoft |

Cost for current month Revenue for current month Gross margin for current month Foregone revenue for current mo... Missing work hours for current m...

January 1

D+

= | 25000 621K 5.96K (Blank) 2K

nd 20 Cost for current month Cost, Estimated cost Cost
BY END OF MONT! BY TRANSACTION CATEGORY
cl
19
Sei 2008 ® Cost Transaction Ca...
a o 5377K 40.50K
@ Estimated cost ) ® (Blank)
71.45K @ Airfare
4 150 @ Conference
. 12.68K ® Default
\ Hotel
11729 100K ® Meal
Miscelzneous
Moenday, Novemb, 25000
0.00K 3348K 50K
Tuesday, Decemb
A
B webApp devel l I l J 691.74K
0K
Wednesday, Dece Apr201s Jul 2015 Oct 2015
B contoso Helpd
Revenue for current month Revenue, Estimated revenue Revenue
Contoso Sales BY END OF MONTH BY RESOURCE ROLE
Thursday, Deceml
0.2M
7 Vacation
( [ 621K TTAK | 0IM
oM I {Blank) |

Apr 2015 Jul 2015 Oct 2015

@ Revenue @@ Estimated revenue 0

=

0.IM 0.2Mm 03M 0.4M

End
Customer

Opportunity Project Resource Team Time and Customer Analytics and

management planning management collaboration expenses billing integration




What's new for portal in CRM

Integration to Dynamics CRM

CONTOSo [ o |

ADVENTURES

Profile

Portal solutions that extend Microsoft Dynamics CRM into an My Adventures

engagement engine on any device. conToso o

Self-Service Portal a
a

Extend the customer experience with powerful self-service capabilities to

mi i : Store Locat
enable the modern customer and maximize the impact of service agents. ore Foceter

Community Portal ) s
Grow a dynamic environment of peer-to-peer knowledge and support 1 ‘(““'y‘”"‘i_““ s : ‘_ (FiHST oNE TO
between end users, experts and staff to build deeper relationships and R R s R0 O

brand champions.

CONTOSQ

ADVENTURES

Employee Self-Service Portal ,

E I ith self- ice feat that id gt
mpower employees with self-service features that provide common FIRST GNE TO
tasks and increase efficiency. _ THE BOTTOM_

.Gear up;

Partner Portal

Increase visibility and productivity with your channel. Manage
opportunities, communications and resources to drive growth.




What's new in social

Social listening

Listen and analyze posts from Instagram, and
boards/forums.

AUTHOR DETAILS

Nokia USA {3

Social center

Share social posts found in social center as a link
from your own individual social profile.

30.496 4545 431

Intelligent social

Automatically detect intention in social posts and

. . C Konstantin VIDEO Microsoft Dynamics CRM helps Grant Thornton member
triage/route them as cases or leads into CRM. I, e s dler bver oot e  [——
[ §] To distinguish Grant Thornton International Ltd (GTIL) from its larger P

competitors, its member firms must maintain closer relationships
with—and deliver pers...

Customization T e

Entity: Case nstance: Msdemo.crm.dynamics.com

Leverage social data in other applications through 1 :
AZU re Event HUbS 0123456789 0123456789 0123456789

Priority f ity Priority ) #nokia #new #product smicrosolt
High High High

S e nti m e nt & l I | Johnathan Doestoievsky Johnathan Doestoievsky Johnathan Doestoievsky B

Response By Response By Response By et ; 17400
421 PM, 4/21/2015 4:21 PM, 4/21/2015 421 PM, 4/21/2015 B e UL ECTE SoRmeteus. CTO Homen
3 additional sentiment languages:
. . Noka & ok 14 Aug
Chi nese, Ja panese, Arabic B e i

w Summary



What's new in marketing
Email Marketing

Continue to enhance email marketing service
to support large volume senders.

Overdue Approvals (days) Approvals o t Reque:
\ BY REQUEST, STATUS BY REQUESTDATE, STATUS
Market Smarter status 2 Status est_ Type  Status
We.. . . loud ... ject Cancelled
g . X r.
Microsoft Dynamics Ta.. . o a ser. Accepted
Marketing it ® Nots... 1 .
-10 o Jan. Apr.. Jul .

Asset usage by usage type Folder Usage All Assets
BY ASSET TYPE, ACTION BY FOLDER NAME, ACTION ASSET SIZE (KB}

Enhancements to enable integration to
external systems.

Campaign & Lead Management

Enhancements in landing pages, lead scoring,
and event management.




What's new in intelligence

Learning Path

Context sensitive guidance to help users navigate the
application and perform tasks specific to their role.

Adaptive learning

Powered by Azure Machine Learning, enables you
to customize sentiment scoring models according
to your business or industry needs.

Automated social triage

Automatically detect intention in social posts
and route as cases or leads into CRM.

Power Bl enhancements

An enhanced Sales Manager dashboard and a new Customer
Service Manager dashboard in Power BI.

(© Backto Dynamics CRM

el 2 Positive 10 Okt 14 23:21

Q Brock Carper
~0

I really really really want to buy a new surface book already
@microsoft: where and when can | purchase the surface book?

€3 TAGS  Purchase v X Support request v X @

8 ASSIGN WM SETLABEL ©%3 LINKTOCRM

Default Preferences

Search Languages

Search Setup Defaults

Labels

Adapive lear
entiment val

eeeee

Track your progress

@ © 06
6 REPLY £33 RETWEET Y FAVORITE
L." OPEN ORIGINAL X REMOVE
User Mana
(]
#:  Microsoft Social Engagement =
Personal Settings Social Profiles Global Settings User Management B Aol L
®
GLOBAL SETTINGS SENTIMEN
®

Tak bile

Wan ashboard?

Mol icks
m g

o
wipe le see lists of your
opportunities and leads.

. Yo harts and visuals o help you
P > tra
J S p
| i) .




Why Customer

) )) 4

Guidance Intelligence E Mobility One Microsoft
Guide line of business Deliver personalized, Enable employees to Harness the breadth of
users to achieve proactive and predictive remain productive no Microsoft technologies to
outcomes based on best customer experiences matter where they are or deliver exceptional
practices built on trust and what device they use customer experiences

knowledge over time



Dynamics CRM Roadmap



B® Microsoft

Dynamics

Microsoft Dynamics CRM Roadmap

The Dynamics CRM roadmap provides a snapshot of what we're working on in the Dynamics CRM business. Use the roadmap to find o
what we've recently made generally available, released into public preview, are still developing and testing, or are no longer developing

Download the Release Preview Guide #» Availability

What's New In Preview In Development Postponed Previously Released

Select Product o O Reset Filter @ Collapse All © Expand
Sales . . . .
> Azure Event Hubs integrated in Microsoft Social Engagement
Service . . . My Micr
> Azure service bus integration enhancements P
Marketin .
J > Community Portal
Social . . .
> Company news timeline for mobile
Mobile ) . .
> Create marketing segments based on email behavior
Intelligence

> Customer field on any entity

App Platform o o )
> Digital asset management, publishing, and security

PRIVATE CLOUD AVAILABILITY > Email marketing editor enhancements http://crm road map.dvnamics.com/



http://crmroadmap.dynamics.com/

= Microsoft

Thank you!!!



